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» Used to pmmm‘e and expﬂn/
the farmem' market in Tmy

ABOUT AMS  NEWS & ANNOUNCEMENTS  CONTACT US
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Program The Farmers Market Promotion Program (FMPP) funds projects that develop, coordinate and expand direct producer-to-
consumer markets to help increase access to and availability of locally and regionally produced agricultural products by

() ( 7 ﬁe ci/ey, %ej'j' ﬂﬂﬁ[ : Zi /6 Overview developing, coordinating, expanding, and providing outreach, training, and technical assistance to domestic farmers
markets, roadside stands, community-supported agriculture programs, agritourism activities, online sales or other direct

How to Apply
producer-to-consumer (including direct producer-to-retail, direct producer-to-restaurant and direct producer-to-
rd
Fﬂj'fl Uﬂ/




BEAR AWARE CAN BE FUN!

?

Got grizzl




CIDER PRESS

75 ﬂﬂ//m’lj' of ﬂpp[%’ — about 3000 lbs.
&/mf'ilfy the F(ﬁﬁfe Festival

Cider was also pressed with the After
School Program, the Yaak School, on
several Fridays at the Farmers Market.
Approximately 10,000 Ibs total.

Apples were gleaned by volunteers and
After School Program kids
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OTHER REASONS FOR PEOPLE TO

ATTEND
. Expﬂm@/ Farmers Market

. Cgmmum'fy Outreach
o [ive Music
* Games
e 9IE
e Cider
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ADVERTISING

i t- 2:00-(.30 p]n . Seplen}bEI ,)_ira : .""
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s Flyers
s Facehook Ads
. Nemﬁaﬁem

kids activities - ‘bear education - apple pressing
apple pie contest “farmers market

live music
with the
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IMPACT Dol L

e About 40 people participate in at least 3 bear ed. ) -
Activities LT

* 600 people attend, 45 vendors including outreach

[ [ [ ’* 1 (‘-‘
* Distribution of bear spray, bear spray belts, trash - 4

* Relationships between public and
organizations/agency
* Financial gain for vendors and for Troy “ > _
* INNOVATION B e
* Harvest Festival, Forest Fair Ko

* Other community groups gain (ASP, Zero to Five) : 7
* Market-based solutions for the bear and apple challenge
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PINK BENCH DISTILLING
* Using more of the un pzcée&/ app/ej o

make Brandy and mocktails
* www. Crowdfund Mon z‘mm com
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HELP US KEEP LEARNING!

Have inﬁm‘ on what makes a ﬂowf
j/mm’nj ﬁi/'Oﬂi/'m’Vl?

Give us your inpm‘ L%mogﬁ our

online Survey /
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